_____ the world’s leading provider of premium products and premium services for individual mobility. (positioning statement)



· To refresh the world...
· To inspire moments of optimism and happiness...
· To create value and make a difference.
(Mission Statement)



[bookmark: h.el7qidj83o5z]It’s Not About the Shoes, It’s About Brand Perception
(positioning statement)



[bookmark: h.guseg4798722]Vision for Fresh Good Food, Speed, and Customer Experience
(Mission Statement statement)


_________provides strategic leadership and consolidated financial reporting for families companies, managing a broad portfolio of transportation
Positioning Statement


To provide our fans, communities and partners the highest quality sports and entertainment in the world, and to do so in a way that is consistent with our values.

Mission Statement
